
CASE STUDY:
CAMPAIGN:  The Banrock Banger

CLIENT:  Banrock Station

In support of Banrock Station’s sponsorship of National BBQ 
Week a range of bushtucker sausages were made from 
crocodile, kangaroo, ostrich and emu each one marinated in 
a different Banrock Station Wine - a creative concept 
designed to maximise brand's sponsorship of National BBQ 
Week and cement position as the UK’s number one outdoor 
drinking wine

RESULTS: 

Audience Reach: +31 million

Editorial Value: £148, 598

Sales Increase: 9.2% (Non-promotional period)

Return on Investment: 646%

CAMPAIGN HIGHLIGHTS

•  Coverage over one hour on Radio 1 (Vernon Kay show)  

•  10 minute slot on LBC Radio with Ross Burden

•  Coverage in Sunday Times Style Magazine

•  One page coverage in Daily Express

•  One page coverage in Metro
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